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Audit 2025



Account 2025 – Assets & Liabilities



Audit 2025 – approval to reduce reserves for 
social liabilities

Formal approval at GA in June 2027 when exact amount of required social liabilities is determined



Account 2025 – Profits & Losses



Income 2025

• Higher income than expected, due to increased EU project activities, although fundraising target
was not met.  



Expenses 2025

• Slightly higher personnel expenses but savings on operational costs and in-person meetings
(‚strategy implementation‘).
• Financial deficit in 2025 lower than enticipated.   



Status 2026 - Income
2025 -  Approved Income Proposal Budget 2026 Actual 2026 ( Until sept) Expectation for 2026

Membership Income 420.000,00                                   510.018,00                                   540.018,00                                   

EU Project: BUMPER € 0 63.249,55                                     63.249,55                                     

EU Project: CBIG-Screen 5.000,00                                       77.195,53                                     39.000,00                                     

EU Project: MyPEBS 8.500,00                                       -                                                 3.507,36                                       

EU Project: PAINLESS 26.437,50                                     28.503,28                                     28.503,28                                     

EU Project: PIECES 115.625,00                                   389.519,80                                   124.633,00                                   

EU Project : JA EUCANSCREEN 96.050,00                                     14.130,45                                     46.014,00                                     

EU Project: TRANSCEND-XR 35.312,50                                     34.113,59                                     23.732,89                                     

EU Project: BCLEAR 17.451,70                                     27.017,15                                     19.181,87                                     

EU Project: SPARC 26.696,50                                     38.582,37                                     29.315,02                                     

Tides foundation -                                                 34.337,71                                     17.168,86                                     

Reimbursement 6.000,00                                       5.519,28                                       5.519,28                                       

Fundraising 0

 Total Income € 757.073 € 1.222.187 € 939.843

• Higher income than expected, due to voluntary member contributions of €90K, and higher
project income.  



Status 2026 – Expenses & expected outcome
2025 Proposed Expenditures Proposal Budget 2026 Actual 2026 ( Until sept) Expectation for 2026

Direct Personnel Costs € 685.776 € 508.729 € 677.729

Operational Running Costs € 31.577 € 64.163 € 66.163

Events € 48.260 € 11.537 € 13.000

Travel costs € 10.350 € 3.009 € 4.500

Marketing, Info, Comms € 3.700 € 3.032 € 5.986

Subscriptions, memberships, etc € 5.923 € 4.046 € 7.500

Strategy implementation € 0 € 0 € 0

Expenditures from EU-funded projects € 14.350 € 9.229 € 9.229

Total expenditures € 799.936 € 603.745 € 784.107

Total Income € 757.073 € 1.222.187 € 939.843

Total Expenditure € 799.936 € 603.745 € 784.107

Difference between income and expenses -€ 42.862 € 618.442 € 150.736

• Higher operational costs due to website expenses.
• Voluntary member contributions and project income will allow positive result



Budget 2027 - Income
Income Approved budget 2026 Expectation for 2026 Proposal Budget 2027

Membership Income € 420.000 € 510.018 € 425.000

EU Project: BUMPER € 0 € 58.066 € 0

EU Project: CBIG-Screen € 5.000 € 5.000 € 0

EU Project: MyPEBS € 8.500 € 8.500 € 8.000

EU Project: PAINLESS € 26.438 € 21.367 € 47.311

EU Project: PIECES € 115.625 € 115.625 € 182.600

EU Project : JA EUCANSCREEN € 96.050 € 96.050 € 165.000

EU Project: TRANSCEND-XR € 35.313 € 35.313 € 21.500

EU Project: BCLEAR € 17.452 € 17.452 € 28.000

EU Project: SPARC € 26.697 € 26.697 € 31.000

Tides / Broachreach Foundation ( BR F) € 0 € 17.169 € 17.169

Indirect costs of the projects € 6.000 € 6.023 € 68.183

EUCANSCREEN Toolkit € 0 € 0 € 7.970

Reimbursement € 0 € 0 € 6.000

Fundraising € 0 € 0 € 50.000

 Total Income € 757.073 € 917.278 € 1.057.732

• Higher income expected from two EU projects, plus external fundraising. Possibility of EU 
operational grant funding not included.  



Approval of Budget 2027 – Expenses & 
expected outcome
 Expenditures Approved budget 2026 Expectation for 2026 Proposal Budget 2027

Personnel Costs € 685.776 € 690.000 € 712.825

Operational costs € 31.577 € 57.101 € 63.354

Events € 48.260 € 10.984 € 46.340

Travel costs (staff, externals) € 10.350 € 4.500 € 8.350

Information, Communications € 3.700 € 3.700 € 5.700

Other services, subscriptions, memberships, etc € 5.923 € 7.500 € 12.151

Strategy implementation € 0 € 0 € 0

Expenditures linked to EU-funded projects € 14.350 € 8.500 € 201.466

Total expenditures € 799.936 € 782.285 € 1.050.185

Total Income € 757.073 € 917.278 € 1.057.732

Total Expenditure € 799.936 € 782.285 € 1.050.185

Difference between income and expenses -€ 42.862 € 134.993 € 7.547

• Slightly higher expenses (overlap of resources in communications team, rent for temporary
office and in-person meetings)  



Annual General Assembly – 29 October 2026



Executive Board 
activities.
Annual General Assembly – 29 October 2026



Composition of Executive Board



Executive Board activities

• Strategy update – setting goals and KPIs for the team

• Member engagement – initiated virtual information sessions on 

MFF, provided information from Board meetings

• Advocacy – ECL & NCU meeting with Health Commissioner on 

planned tobacco and nicotine directives

• Development of funding strategy and ethical guidelines

• Involvement of Board members at ECToH 2026 conference



Secretariat
activities.
Annual General Assembly – 29 October 2026



Secretariat activities
About the ECL secretariat:

• Based in Brussels, Belgium

• Managed by ECL’s Executive Director
• 7 full-time employees (plus 1 on maternity leave),
• 1 fellow, 3 consultants

• Hosted by the Belgian Foundation Against Cancer

• From 1st January 2027, temporary office near the EU 
Commission

• Aim to move into permanent offices at the Belgian 
Cancer Society by June 2027

Mathijs Rozemuller
(School of Moral

Ambition)



Advocacy work.
Secretariat activities
Policy team: Toma, Alba & Helena



Preventing cancer 
before it starts
Over 40% of all cancer cases can be prevented. 

ECL advocates for health-promoting policies that 
tackle key risk factors, including tobacco, alcohol, 
unhealthy diets, physical inactivity, UV radiation, 
air pollution, and harmful chemicals – while also 
promoting HPV vaccination as an important cancer 
prevention measure.



Achievements in 2026
Shaping EU level legislation

• Tobacco and nicotine products
- ECL and the Nordic Cancer Union met with the 

European Commissioner for Health to tackle the 
revision of the Tobacco Framework 

- Response to public consultations 
- Participation in ECToH Reaction to political 

agreement reached Workshop at the WHO on 
Tobacco Products Directive 

- European Chronic Diseases Alliance (ECDA)
- Extra support: Mathijs Rozemuller (SMA)



Shaping EU level legislation

• Food, Alcohol and Obesity 
- Public hearing on healthy lifestyle, prevention and 

equity at the SANT Committee
- Response to the all for evidence on the 

Audiovisual Media Services Directive 
- Meeting with DG SANTE on ultra-processed foods 
- Speaker at Healthy Foods Healthy Diet 

conference

Achievements in 2026



Shaping EU level legislation

• Environmental hazards
- EU Healthy Air Coalition on REACH regulation, MFF 

and housing.
- Part of the Exposome Alliance
- Support by the Broad Reach Foundation on PFAS 

• Vaccination and Screening
- Awareness Campaign on HPV prevention and 

screening on 4 March 2025

Achievements in 2026



Making cancer treatment 
accessible for all
Between 2020 and 2023, cancer patients in 
Germany had access to 54 out of 56 
EU-authorised medicines. In Malta? Only 2. 

We work on ensuring availability and timely access 
to safe, effective, and affordable medicines for all 
patients in need.



Achievements in 2026
Shaping EU level legislation

• Critical Medicines Act
- Reaction to the EP’s negotiating position (January)
- Recommendations for trilogue negotiations (March)
- Reaction to political agreement reached (May)

• European Biotech Act
- Joint position paper (June)
- Position paper and outreach to legislators to 

influence the EP’s and the Council’s positions (June)
- Working on Recommendations for finalisation of the 

EP’s position (November)



Achievements in 2026
Shaping EU level policy

• Price transparency of cancer medicines
- Promotion of the EFPN study on price transparency of 

cancer medicines (March)
- Policy paper on transparency in the pharmaceutical 

system (May)

• Trump’s Most Favoured Nation medicines pricing policy
- Webinar (June)
- Speaking points on MFN policy and its effects on access 

to cancer medicines (October)



Achievements in 2026
Representing European cancer leagues in stakeholder fora

• WHO/Europe’s Access to Novel Medicines Platform

• EMA’s Patients and Consumers Working Party 

• EMA’s Cancer Medicines Forum 

• EC’s Health Technology Assessment Stakeholder Network

• ESMO’s Rare Cancers Working Group



Looking forward
Continuing to shape EU level legislation and ensure that the voice of cancer societies is heard  

• The European Biotech Act

• Monitoring the implementation of the EU pharmaceutical legislation, the Critical Medicines 
Act and the Health Technology Assessment Regulation and engaging when needed

• Monitoring the MFN policy and other EU-level initiatives and engaging when needed

• MAC policy dialogue to present the policy paper on transparency in pharmaceutical system

• Engagement in EMA’s PCWP & Cancer Medicines Forum, WHO/Europe’s Access to Novel 
Medicines Platform, EC’s HTA Stakeholder Network, ESMO’s Rare Cancers WG 



Supporting people 
touched by cancer
Too many cancer patients and survivors struggle 
to remain or return to work and, in some countries, 
face financial discrimination after diagnosis.

People living with and after cancer are at the heart 
of our work. With over 12 million cancer survivors in 
Europe, improving the quality of life for cancer 
patients, survivors and carers is a must. 



Achievements in 2026

Job retention and return to work
• Campaign for International Workers’ Day on Return to 

Work 
• Return to work conceptualisation paper: approved by 

members, pending publication in scientific paper
• ECTOH session + European Heart Network + ECL YAs



Achievements in 2026
Fair access to financial services
• MAC event at European Parliament on fair access to financial services for cancer patients and 

survivors
oParticipants: policymakers, European Commission, cancer societies, patient advocates and 

stakeholders (insurance)
• Social media campaign



Achievements in 2026
Fair access to financial 
services
• ECL position paper on RTBF
o Recommendations:

▪ 5-year period
▪ Non-disclosure
▪ Expert-led eligibility criteria 

+ national reference grids
▪ Mortgage credit



Achievements in 2026
Fair access to financial services
• Submission of ECL's joint response
29 Sept-27 Oct 2026



MEP Romana Jerkovic, Chair of the MEPs Against Cancer group

Flagship initiative:
MEPs Against Cancer
• The longest-standing group of Members of 

European Parliament (MEPs) committed to 
tackling cancer across the entire continuum -
from prevention to survivorship.

• Unites policymakers from across the political 
spectrum and EU member states to promote 
ambitious EU action against cancer.

• Proudly supported by the Association of European 
Cancer Leagues.

• www.MEPsAgainstCancer.eu 





Achievements in 2026

• 2 policy events on protecting 
youth from commercial 
determinants of health and the 
right to be forgotten

• 1 social media campaign on 
World Cancer Day

• 2 outreach campaigns to MAC 
members on reinstatement of 
EU4Health operating grants and 
the Parliament’s report on the 
implementation of EBCP



YouthAmbassadors
Programme.
Secretariat activities
Team: Alba & Naida



Flagship initiative: ECL Youth 
Ambassadors Programme
• The ECL Youth Ambassadors Programme 

empowers young health advocates to raise 
awareness about cancer prevention, using the 
European Code Against Cancer.

• Since its launch in 2015, ECL has united Youth 
Ambassadors from over 30 countries across 
Europe.

• Throughout the year, our Youth Ambassadors 
organise impactful activities, events and online 
campaigns, supported by ECL. Examples include 
the annual Summer School and Winter School.



Achievements in 2026

• Youth Ambassador delegation in ECToH, 
speaking in 3 sessions 

• YA in MAC event on protecting youth from 
the commercial determinants of health 

• YA representing ECL at webinar on World No 
Tobacco Day 

• New strategy under construction 

• New coordinator: former YA, Naida Salkovic



Communications & media 
outreach.
Secretariat activities
Team: Eline & Ivonne



Between January and September 2026, ECL’s communications efforts resulted in:

• 18 press releases (2025: 10)
• 15 internal ECL newsletters (2025: 11)
• 10 statements and position papers (2025: 13)
• 3 responses to public consultations
• 8 open or joint letters (2025: 13)
• 3 opinion pieces (2025: 2)
• 2 webinars (2025: 3)
• 99 media hits (2025: 143)
• 11 mentions in other publications and newsletters, including scientific journals (2025: 53)
• 161 social media posts, which generated over 99.204 impressions (2025: 187 posts, reaching over 

86.460 individuals)

ECL stepped up its proactive press work in 2026, issuing 80% more press releases than in the same 
period of 2025, and grew its member newsletter from 11 to 15 editions. Media coverage peaked 
around major launches, for example the European Fair Pricing Network study on hospital drug prices 
generated 35 media hits in March alone.

Achievements in 2026



In March 2026, ECL presented a new communications strategy to the 
Executive Board, which was approved. This internal document outlines the 
strategy for external and internal communications and outreach for 2026 
and 2027, focussing on three core goals. Based on these, key performance 
indicators for communications were developed to track efforts.

2026: new communications strategy 



Goal 1: Brand & narrative - Strengthen ECL's reputation by developing a consistent, overarching 
narrative and brand that speak to all target audiences and that is recognisable across the board.

➢ KPI 1: New branding rolled out across all channels by October 2026 (Annual Meetings) 
➢ Status: on track → ECL’s website was fully revamped in March 2026, with a refreshed look, a clearer 

structure and a consistent narrative throughout. Working with an external design agency, ECL 
finalised a new logo and visual identity in June 2026, which will be rolled out across all channels right 
after the Annual Meetings in October 2026.

➢ KPI 2: 100% of Secretariat comms follow new style guide by end 2026
➢ Status: on track → A new ECL style guide will be introduced in October 2026 and shared with all 

Secretariat staff. Remaining templates (e.g. letters, reports, presentations) will be updated by the end 
of the year.

➢ KPI 3: 50% of members display the new ECL logo correctly by end 2026 
➢ Status: on track → The new logo and usage guidelines will be shared with all 35 members at the 

beginning of November 2026. A check of member websites will take place at the end of the year.

2026: new communications strategy 



Goal 2: Channel performance - Reinforce ECL's position as a trusted and go-to source on cancer 
prevention and care by increasing the performance of ECL's communication channels to tell a 
consistent, compelling story.

➢ KPI 4: website visitors: 39,277 (2025) -> target 45,169 by end 2026 (+15%) 
➢ Status: achieved → Between Jan and Sep 2026, the ECL website = 46,652 users. Traffic peaked around 

EWAC (April: 6,511 users) and the Youth Ambassadors Coordinator vacancy (July: 6,123).

➢ KPI 5: 30% of members frequently use the website (2027 survey)
➢ Status: to be measured in the 2027 Member Survey.

➢ KPI 6: LinkedIn engagement rate maintained at 3-7% per post 
➢ Status: achieved → Between Jan and Sep 2026, ECL’s LinkedIn posts reached an average engagement 

rate of 3.4% (3,099 reactions, comments and reposts on 90,743 impressions). The rate peaked in at 
3.9%, during the ECAC5 launch. ECL’s LinkedIn community grew from 2,644 to 3,335 followers.

➢ KPI 7: 2 proactive media outreach opportunities acted on by end 2027 
➢ Status: achieved yet not picked up → SOTEU 2026 response and the launch of ECL’s position on RTBF 

(MAC event) were launched as proactive outreach opportunties. However, uptake was limited, 
proactive outreach might need longer lead times and stronger relationships with reporters.

2026: new communications strategy 



Goal 3: Member engagement - Strengthen engagement with ECL members so that they feel a strong 
connection with ECL and have the tools and resources to amplify our messages.

➢ KPI 8: Policy Monitoring Newsletter open rate maintained above 25%

➢ Status: achieved → Between Jan and Sep, open rates ranged from 27% to 43%, with the 1–15 May edition 
performing best (42.8% opens, 8.7% clicks). Click rates were generally between 4% and 9%. The most recent 
edition (5 October) reached an open rate of 68.6%.

➢ KPI 9: 3 member toolkits developed by end 2026; 20% usage 

➢ Status: achieved, however usage to be measured → ECL developed three member toolkits in 2026: for the 
launch of the fifth edition of the European Code Against Cancer (February), for the International Workers’ 
Day campaign (April) and for the European Week Against Cancer (May). However, usage of members has 
proven to be  hard to track (language difference, timing, no response to toolkit mailing,…) and should be 
optimised moving forward.

2026: new communications strategy 



February 2026: World Cancer Day
Launch of the European Code Against Cancer.

EU-level press release and launch social media campaign 
featuring quotes from IARC, ECL Vice-President, and 5 ECL 
members.

Dissemination of tailored social media toolkit, template blog 
post & template press release for ECL members.

Dissemination of social media toolkits for MEPs Against Cancer 
& ECL Youth Ambassadors.

ECL President introduced the Code during the 10th Annual 
Conference of the Hellenic Cancer Federation.

ECL President participated in the official ECAC5 launch webinar, 
organised by the European Commission, to present the key role 
of cancer leagues in promoting the Code.

Highlight: ECAC5 launch



European Week Against Cancer (25 – 31 May) 
themed on inequalities across the cancer 
continuum; daily social media, member toolkits, 
concluded on World No Tobacco Day; 

ECL and Nordic Cancer Union met with EU Health 
Commissioner Várhelyi on tobacco control

Highlight: European Week Against Cancer

3.100.000 people reached
9.600 interactions



EU Projects.
Secretariat activities
Team: Arianna, Michal, and Helena



Q1 
2 proposals

Q2
3 proposals

Q3
9 proposals

Q4 
1 pending

Jan = x1 EU4Health

Mar = x1 Erasmus+

Apr = x1 Horizon Europe (Health Cluster)
x1 Broad Reach Foundation (Grant)
x1 Fellowship

Sept = x8 Horizon Europe - Cancer Mission

• 3 Earlier and more precise palliative care

• 2 Virtual Human Twins

• x1 Capacity building on cancer for Ukraine

• x1 AYA and mental health (in EDCP)

• x1 QoL and older cancer Patients (Qualia65)

ox1 JRC Tender (as subcontractor)

Oct = x1 Cost Action (pending)
x1 Service Contract for the
EUCanScreen Toolkit

Proposals 2026 | Jan - Oct

Proposals Submitted: 14
Proposals ongoing: 1 (End Oct)

Includes Leagues

Includes Leagues

Includes Leagues

Includes Leagues



Improve the Quality of Life of Older Cancer Patients
(HORIZON-MISS-2026-02-CANCER-07) 
Call Budget: € 25 million call budget | 5 projects expected to be funded

Project Concept
• To build an AI-based psycho-oncology tool, co-designed with patients, to improve the quality of life of 

cancer patients aged 65 and over - by lowering their stress levels and addressing a gap left by the 
shortage of psycho-oncology specialists across Europe. 

ECL role and proposed budget

• Leader of Project Management and Dissemination, Exploitation, Communication, Policy & Sustainability

• Participant at Stakeholder Engagement & Patient Empowerment

• Budget - 860.625,00 € (Total - 5 999 725 €)

Main Partners – WP leaders:
• Technology Definition – SHINE 2Europe
• Idea - Helga Health – Technology Development Co-Lead (Key contact a result of WF's networking at a Horizon Europe side event)
• Scientific Lead - Regional Cancer Institute Iasi (IRO)

Partners: (3 leagues) Portuguese Cancer League, Italian League Against Cancer, German Cancer Society, Sciensano, Organisation of European 

Cancer Institutes, Inspire2Live, Kaunas University of Technology, University College Cork, University of Zagreb School of Medicine, Comenius 

University of Bratislava, Portuguese Institute of Oncology, Medical University of Vienna, Lithuanian University of Health Sciences, Hospital of 

Lithuanian Univ. of Health Sciences Kauno Klinikos, Karl Landsteiner University, Croatian Association for Cancer Research, University of Münster



EU4Health Programme 2026 – Published!
OA-g-26-91 Call for proposals for operating grants in 2027 to non-
governmental organisations: financial contribution to the functioning 
of health non-governmental organisations implementing one or 
more specific objectives of Regulation (EU) 2021/522 (DG SANTE)

Details still to be confirmed

• Official call publication date;

• Number of grants to be awarded;

• Maximum funding per grant;

• Detailed call requirements and eligibility criteria;

• Application deadline.



Alignment of projects with ECL's pillars
ECL Strategic 

Pillar Projects List 02.2026
8 Projects

Current
7 Projects

Prevention 1 (13%) 1 (14%)

Early Detection 
& Diagnosis 4 (50%)

3 (43%)

(-1 project 
ended)

Treatment & 
Cure 1 (13%) 1 (14%)

Quality of Life 2 (25%) 2 (29%)

Evidence-based primary cancer prevention programmes

Risk-based personalised breast cancer screening

Sustainable, high-quality screening programmes

Bladder Cancer Health Literacy

Palliative Care & Quality of Life

Testicular Cancer & Survivorship for AYAs

Personalised Medicine

Horizon 2020 Horizon Europe (Subcontract to Joint Action)EU4Health

(updated 30.09.2026)



ECL - CBIG-Screen webinar: 

Inclusive Cervical Cancer Screening in Practice

• Held in Jan 2026 to mark Cervical Cancer Awareness Month.

• Presented methods to reduce inequalities in cervical cancer 

screening across Europe.

• 45 attendees (member leagues and YAs):

o 18 leagues represented from 15 Countries. 

o Feedback received from members was very positive.

• Project successfully concluded in February 2026



• BCLEAR featured at the European Association of Urology Congress in March 2026.

• 13 May 2026, launched the 1st Bladder Cancer Health Literacy Day. The 2027 aim is bigger visibility.

• The Healthcare Professional Educational Toolbox includes:

o A Shared Decision-Making (SDM) modules.

o Good practice guidelines on prevention, treatment and care for cancer patients.

• A booklet on bladder cancer prevention and timely diagnosis [part of Citizen Educational Toolbox]

Bladder cancer is the 5th most common cancer in Europe...
Yet receives limited visibility and attention.

• Two member leagues joined a focus group to review bladder 
cancer educational materials and their impact on health 
literacy.

• In May 2026, WF submitted a keynote video statement for the 
EUrology Policy Forum in Croatia, marking:

• Bladder Cancer Awareness Month.

• European Week Against Cancer (EWAC) 2026.

• The Croatian League’s 60th anniversary.



New Unique Opportunity
• ECL has been invited to develop a microsite to host the 

WP6 Toolkit for the Barriers and Facilitators of cancer screening
• Will be subdomain of www.cancer.eu

• Oct 2026: Signed contract with the Norwegian Institute for Public Health (NIPH)

Impact
• All leaders and implementors of national screening programmes for all Europe will 

need to visit our site to build and improve their national programmes.

• Boost discovery and visibility of ECL and website

• Project Coordinator (University of Latvia) enthusiastic about partnership.

• Longer-term strategic potential for ECL: Could become key resource to support 
sustainability of other projects of interest

http://www.cancer.eu


Goal: Better screening participation and more equitable access across Europe

The toolkit aims to:

Help programmes
identify system and 
individual barriers

Provide practical 
tools to address 
barriers

Support inclusive and 
equitable screening 
programmes

Make research usable 
in real-world practice

A practical toolkit rather than a document repository

From Evidence to Action



[This mock-up for illustrative purposes only]



New Unique Opportunity

ECL to host the PIECES Toolkit as a subdomain 

of www.cancer.eu

ECL's Policy Recommendations

Impact
• Risk factors align with ECL's prevention priorities

• Support deployment of tailored primary cancer prevention programmes

• Boost discovery and visibility of ECL and website

• Longer-term strategic potential for ECL

• Started preparations for policy recommendations 
o Develop supporting materials such as policy briefs and infographics

• Started preparations to host policy event at the European Parliament in Brussels 
(March-April 2027)

http://www.cancer.eu


Online stakeholder event, Dec 2026

The event will focus on cancer pain management and home-based 
neuro-modulation.

Preparations and planning are underway

Event objectives
• Showcase the PAINLESS project
• Promote discussion on non-pharmacological approaches to improving quality of 

life in palliative cancer care. 
• Engage key European stakeholders and projects.
• Collect feedback to support implementation, advocacy and future dissemination 

activities. 
• Build momentum towards the PAINLESS final project event in Brussels in May 2027.



ECL’s Projects Network (ECL PRONET)

PRONET Meeting II held 4 March 2026
• Total of 11 participants attended from 9 member leagues, from 8 countries.

• Terms of Reference (ToR) finalised and endorsed by members. 

• Member mapping exercise completed, identifying expertise, priorities, and 

collaboration opportunities across leagues. 

• Shared repository of Useful Tools and Resources launched to support 

knowledge exchange and best practice sharing.



Facilitated networking with member leagues leading to submission of ERASMUS+ 
proposal focusing on caregivers.
• ECL and 4 leagues: LILT-Milan (IT), ECO (ES), LPCC (PT) and PASYKAF (CY).

Approached by LILT-Milan to present the EU-NAVIGATE Project.
• Short presentation was given at PSWG Plenary on 18 June 2026.

• ECL–EU Navigate exclusive webinar on patient navigation for older people with 
cancer will be held on 23 Nov 2026 from 14.00-15.30 CET (Brussels Time); 

ECL PRONET – continued...

The webinar will introduce NavCare-EU, a navigation programme adapted to the European 
context to support older people with cancer and declining health throughout their care 
trajectory.

Specially trained navigators help patients and their families access relevant health, social 
care and community resources, while providing companionship and support. 



ECL PRONET – Next meeting in Q4/2026

• Aim to explore interest in the Horizon Europe 2027 and EU4Health 2026 calls:

• Kom op Tegen Kanker, expressed interest in applying for:

If you would be interested in potentially joining this call, email us: projects@cancer.eu

HORIZON-MISS-2027-02-CANCER-06 
Support a Young Cancer Survivor Quality of Life (QoL) research 
programme by cancer charities and funding agencies

(call launch 09 Feb 2027 | submission deadline 21 Sep 2027)



ECL PRONET – Next meeting in Q4/2026
WHO's IARC has approached us expressing interest in the call:

CR/CV&NCD-g-26-13 Call for proposals to support dissemination and 
evaluating the awareness level of the 5th edition of the European Code 
Against Cancer

• Based on indicative summary of call, a key specific objective is 
making at least 80% of the population aware of the ECAC.

• Looking for potential partners with capacity to cover large part of the population at 
national level, or have good collaboration with others at national level.

• As an EU4Health, the project would be co-financed (not fully EU funded).

If you are interested, email us as soon as possible: projects@cancer.eu



ECL Decision Making Criteria for New Projects
Aim
• Establishes a consistent and transparent process 

for assessing new project opportunities;
• Ensures participation in projects aligns with ECL’s 

strategy, priorities, and mission;
• Supports effective use of organisational resources 

and staff capacity;
• Provides a structured basis for project approval 

and prioritisation.

Outcome
• ECL makes informed, strategic, and resource-

conscious decisions regarding future project 
participation.



Annual General Assembly – 29 October 2026



Election of ECL 
board members.
Annual General Assembly – 29 October 2026



ECL Executive Board election
Up to seven ECL members can form the Executive Board.

Board members are elected initially for two years and can be re-elected twice.

Two Board member positions are open for election in 2026.

Candidates for 2027-28:

• Dorine Manson (Dutch Cancer Society)

• Cristiana Fonseca (Portuguese League Against Cancer)



A new ECL member.
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Welcoming a new ECL member



Members leaving ECL.
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Four members will leave ECL in 2027
3 ECL members did not pay the minimum membership fee of €1.800 
for 2024 and/or 2025

• Emanuele Cancer Research Foundation Malta
• Romanian Cancer Society
• ECO Foundation Spain

1 ECL member decided to leave ECL for budgetary reasons

• Irish Cancer Society



Lunch break.
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ECL funding strategy.
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Approval of Funding Strategy 2027 - 2031

Fees to cover 40-50% of 
costs (€500.000)
Grants to cover 30-40% of 
costs (€350.000)
3rd party funding to cover 
10-20% of costs (€150.000)



ECL ethical guidelines.
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Approval of ethical guidelines
Regulates collaborations with commercial companies



Change in ‘Types of collaboration’ 
Removed reference to paragraph in ethical guidelines from Danish Cancer Society



Update EU’s Multiannual
Financial Framework.
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Proposal from Irish Presidency (10th Oct)

• Commission’s proposal to be cut by 

€141.0 billion (- 8%) to €1,622.0 billion.

• Health seems to be affected more than 

other key sectors

• Health, Biotech, Agriculture & Bioeconomy 

part of the Competitiveness Fund falls 

from €20 billion to €17.4 billion (- 13%)



TTD & next steps
• Tobacco own resource kept at 15% but not yet agreed.

• Sweden is main blocker of Tobacco Tax Directive (nicotine pouches). Greece, Italy 

and Romania also resisted (vote in EP on 17th June). The ‘EU own resources’ proposal 

needs unanimity and ratification by all 27 member states.

• EP’s Committee on Industry, Research and Energy (ITRE) will vote on its position on 

the European Competitiveness Fund (ECF) and on Horizon Europe for 2028-34 on 

10th November.

• Finance ministers will discuss TTD in November.

• Final round of MFF negotiations planned for December.



Update ECToH
2026 & 2029.
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ECToH Milan 2026 
10°Edition

Milan, 29th October 2026



830 Participants

43 Contries

(31 EU, 12 extra-EU)

57 Sessions

General Overview



Positioning and network

275 organizations

involved*

30 health 

institutions**

14 patronages

*WHO | OECD | DG SANTE | EU COMMISSION

** Tobacco control: ENSP | Smoke Free Partnership | CTFK

Top 10 Attendees per country



Scientific production

258 projects (inc. Calls for School 
and for Corporate projects)

229 abstract 

✓ 186 selected (81%)
✓ 82 Oral Presentations
✓ 104 Posters

1 PlayBook: a practical guide with
lessons learned and recommendations to 
support future conference organizers.



Programme overview

7 plenaries

10 state of the art

9 workshops

7 special events

16 Oral presentation sessions

4 hours Poster sessions

8 simposia



• Abstract Book & Declaration

published inTobacco

Prevention & Cessation

(special edition)

• Indexed on PubMed

• Declaration presentation at

European Commission

(Várhelyi 23/05)

• European Parliament (MAC 
group 02/06)

• Declaration as contribution to 

European Commission's public 

consultation for the revision of 

Tobacco Products Directive -

15/6



Youth Engagement

Youth event
40 youth representatives

8 European Countries

300 kids (00S Agents)

1 Territory Legacy action: Mural in 

Milan in a nicotine-free space



Evaluation Survey*

*Sent to all participants: received 150 answers by 3/6

Overall - How would you rate your overall experience?

Content - How relevant and valuable was the content?

Engagement & Interaction - Did you feel engaged during 
the event?

3%



Evaluation Survey

Speakers - How would you rate the quality of the speakers?

Venue - How satisfied were you with the venue?
Venue - How satisfied were you with the catering (lunch & 
coffee breaks)?

Organization - How would you rate the organization 
and logistics?







May 31 – World No Tobacco Day:

• Corriere della sera – Milan edition

• Repubblica – Milan pages (May 30 – June 
1°)

• Il Giorno – Milan edition



+65% 
follower 

(organic traffic)



Thank you and see
you in....☺



…

• ….



…

• ….



Update ECL 
branding & logo.
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• ….



• ….



• ….



• ….





Closing remarks.
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Last but not least, we thank
Juha Pekka, Sarianne, Auli, 
Jaana and all colleagues at 
Syöpäjärjestöt, the Cancer 
Society of Finland.
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